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Industry 
Suggested 

Logo  
Treatment 

Government “We Build 
 OPPORTUNITY” OR 
“We Build 
 THE FUTURE” OR 
“We Build  
SUSTAINABILITY” 

Medical & 
Fitness 

“We build  
GOOD HEALTH” 

Sports &  
Entertainment 

“We build  
EXCITEMENT” 

Community-
focused  

businesses and 
initiatives, non-

profit groups 

“We build  
COMMUNITY” 

Education & 
Schools 

“We build 
 RESILIENCE” OR 
“We build 
 TALENT” 

Arts & 
Exploration 

“We build 
 CREATIVITY” OR 
“We build  
DIVERSITY” 

Finance “We build 
DREAMS” 

News,  
Publications & 
Media Outlets 

“We build 
 OPPORTUNITY” 

Retail & 
 Restaurants 

“We build  
MEMORIES” OR 
“We build 
 ENJOYMENT” 
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HOW YOU CAN HELP 

The marketing campaign strategically 
focuses on highlighting the unique of-
ferings of Saginaw. These unique offer-
ings will be expressed by replacing the 
operative word in our message. For ex-
ample, the City will use mainly use the 
word ‘opportunity’ in all communica-
tions. 

Other industries will have a different 
word in place of ‘opportunity’ to ex-
press a different character of the City. 
For example, community organizations 
and non-profits will use the 
‘community’ logo treatment. 

Together, local businesses across nu-
merous industries have the opportuni-
ty to reinforce who Saginaw is by 
splashing this message throughout the 
city in various forms. The key element 
is YOU; and our message will be bol-
stered by business participation. Battle 
cries resonate when they are shouted 
with gusto as one collective force. 
There is strength in numbers. This 
campaign invites Saginaw businesses 
and leaders to lead the charge to ex-
press a message that focuses on the re-
birth of Saginaw as a current, living, 
breathing initiative of action. We 
BUILD. Present tense. 

Over the past three years, the City of 
Saginaw diligently worked to become 
certified by the Redevelopment Ready 
Communities® program through the 
Michigan Economic Development Cor-
poration (MEDC). The program is de-
signed to help communities attract and 
retain new business investments and 
residents by instituting best practices 
in economic development and place-
making (the approach to the planning, 
design and management of public 
spaces). 

The City of Saginaw officially received 
certification in April 2019. After re-
searching to learn more about the gen-
eral attitudes of residents towards 
Saginaw’s redevelopment progress, a 
marketing campaign was developed to 
support the RRC program and the City 
itself. The goal of this program is to 
share the positive messages of Sagi-
naw’s economic improvements. 

We have created a logo treatment for 
your use – completely free of charge – 
in hopes that you’ll help spread this 
positive message of revitalization 
throughout the community.  

OVERVIEW 

Everywhere! These logo treatments are 
formatted to be used in your advertise-
ments, on your website, social media, as 
building banners, on billboards, etc. 
Simply add the logo treatment to your 
advertisement as an additional element 
– almost like the Good Housekeeping
Seal – and you’re ready to go! We do
ask that you respect the integrity of the
logo treatment – and the campaign – by
refraining from altering the logo treat-
ment in any way. Please follow the us-
age guide and instructions included in
the logo treatment package.

LOGO TREATMENT 
We have carefully selected different op-
erative words, according to industry, 
that are active, engaging, and that show 
the strength and unity of the communi-
ty. In most cases, these words are intan-
gible.  

For each industry, we have assigned 
one specific word. Each business within 
this industry should only use their as-
signed word. 

Contact the City Manager’s Office at 
989.759.1403 for more information on 
how to receive your free logo treat-
ment. 

WHERE IT SHOULD BE USED 




